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The Challenge

Singaporeans love credit cards. 

With the unceasing onslaught of credit card promotions and 
deals available on various platforms such as Seedly, SingSaver, 
and MoneySmart, it has become an observable phenomenon 
that Singaporeans enjoy reaping the new sign-up rewards. 

However, having too many cards might lead to a host of issues, 
including inability to keep track of spendings with credit cards, 
missing card bill payment deadlines, overconsumption, and even 
excess debt.
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56% Of Singaporeans own more 
than one credit card

10% Of Singaporeans own more 
than six credit cards

Source: YouGov
https://sg.yougov.com/en-sg/news/2019/03/26/most-singaporeans-own-
credit-cards-few-are-debt/

25.2% Of Singaporeans own 1 – 2 
credit cards

31.2% Of Singaporeans own 2 - 4 
credit cards

Source: Shopback Year End Shopping Fest Survey
https://blog.seedly.sg/number-credit-cards-singaporean-should-own

https://sg.yougov.com/en-sg/news/2019/03/26/most-singaporeans-own-credit-cards-few-are-debt/
https://blog.seedly.sg/number-credit-cards-singaporean-should-own


“

"I attribute these mistakes to 'too many, too complicated, 
too late' - having too many cards, complicating their lives 

by responding to too many credit card promotions, and 
making credit card payments too late, thereby incurring 

late fees which could have been prevented."

Vincent Tan, 
head of cards business, OCBC Bank

Source: Business Times, 2021
https://www.businesstimes.com.sg/banking-finance/money-
playbook/how-to-play-your-credit-cards-right

https://www.businesstimes.com.sg/banking-finance/money-playbook/how-to-play-your-credit-cards-right


The Challenge

With so many ongoing promotions, it is indeed difficult to 
discourage Singaporeans from signing up with multiple new 
cards for the sign-up rewards and accumulating multiple unused 
cards. Much like how mindless it was to tell Singaporeans to stop 
queuing for McDonald’s Hello Kitty toys despite the snaking long 
queue back in 2000, or the recent Omega X Swatch debut.

Instead, the challenge would be to provide services that would:

• Consolidate users’ multiple credit cards in a common platform

• Help users manage and track their credit card expenses

• Recommend credit cards based on their spending habits

• Ensure that users are able to maximise the rewards by 
prioritising specific incentives of credit cards for payment

• Provide periodical reminders of inactive or less often-used 
credit cards for users’ consideration to cancel them
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The Initial Assumptions
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Rather than nipping the insurmountable problem in the bud –
that is to change the mindset of Singaporeans – the focus would 
be to encourage users to manage their expenses better, keep 
track of the credit cards, and analyse their spending habits to 
provide recommendations.

Some initial assumptions include:

1.
too many credit cards to choose 
from, and not everyone would do 
his/her research to find card/s to 
match his/her spending habits

2.
Some people may own too many 
cards and not really maximising the 
benefits that the cards offer

3.
Most sites only offer side-by-
side comparison of credit cards 
using filters such as annual fees, 
types of benefits (rebates, 
rewards, miles), payment 
network, and broad categories 
of expenditures, but they do not 
offer cards based on spending 
habits, to the dollar

4.
They often might not know 
which cards to use and end up 
just getting the rebate cards



The Approach
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Empathise
Define

Ideate

Prototype

Test

User research
User insights

Assumptions
‘How might we’

Problem statement
User personas

User flows
MoSCoW feature prioritisation

Infinity clustering
Low fidelity prototype

Mid fidelity prototype
High fidelity prototype

Usability testing

Design 
Thinking 
Framework



The Goal
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The goal of this project is to come up with a comprehensive 
mobile application to provide users a common digital platform 
for them to store their credit cards digitally and make payment 
easily. 

It would aim to facilitate the ease of tracking expenses of all the 
credit cards, analyse of their spending habits and thereby 
provide recommendations of credit cards.

Automated and manual prioritisation of credit cards for making 
certain payments based on spending habits would be part of the 
feature.

The platform would also cater to users who intend to obtain their 
first credit cards, via the card recommendation service, and to 
provide comprehensive information and comparison to enable 
them to make an informed choice, amidst all the allure of new 
sign-up rewards.



Process, 
Research, &
Exploration
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The Affinity Clustering
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Key Insights

Pain Points:- Time consuming to track expenses 
manually- Troublesome to download all 
expenditure/savings information from 
different bank accounts-Unable to consolidate all the rewards of 
various cards- Better apps require subscription

Motivations:-Credit card rewards are good incentives

Assumptions:-Users want to consolidate their 
payments across different platforms-Users will want but are less inclined to 
track expenses if they have to be 
consolidated manually-Users are concerned about the exact 
amount spent across different 
cards/accounts-Users want to view the payment due 
date in a list/reminder to make payment-An app is the best way to consolidate 
expenses/budgeting-Challenge in tracking creates stress for 
users

Potential Problems:-Users confused about the rewards given 
by each card-No financial advice-No systematic way of tracking expenses 
manually, leading to lack of motivation-Difficult to track spending record-Hassle to login in across apps- Frustrating to download expenditure 
information across different banking 
platforms and consolidate manually



The Affinity Clustering
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Key Insights

Potential User Backgrounds:- Tech-savvy working adults- First jobbers- Young working professional-Housewives

Traits:- Busy working, not used to manually 
tracking expenses consistently- Tech savvy-Wants something to be interactive and 
engaging- Energetic millennials

How do they look like?:- Individuals with multiple cards/accounts- Single and living on their own-No idea how to go about selecting cards

Where do we find them?:-Office buildings-Cafes- Shopping malls- Followers of different budget planning 
accounts on social media



The User Research: Interview
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Prior to conducting the interviews for user research, the target 
audiences are specified in order to come up with more specific 
questions that are focused on these groups. 

The outcome from the affinity clustering also helped to narrow 
down to a few demographic groups that the project aims to work 
on:

Fresh Graduates
New to the workforce, 
have not own a credit 
card yet, or has only 
owned one. 
More aware of expenses 
now that they are 
spending their own hard-
earned money

Young Working 
Professionals
Have been working for 
almost a decade; know 
what they want and need.
Have more or less settled 
on their spending habits  
More inclined to know 
which credit cards to 
choose

Married Individuals with 
Family
Have seen the change in 
expenditure priorities 
before and after having a 
family
Largely family-oriented
More experienced in 
tracking expenses



The User Research: Interview
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Interviews were conducted with a total of 12 interviewees, with 4 
interviewees recruited for each target group.

Interviews were conducted both in person and remotely over 
Zoom. A few quantitative questions were asked first, in order to 
gather the demographics of the interviewees.

The number of credits cards owned and used more often were 
asked to find out if there are any unused or less often used cards 
and could potentially lead to further discussion on the reasons.

Quantitative Questions

• Age
• Years of working experience
• Marital status
• No. of credit cards owned
• No. of credit cards used more often
• Types(s) of credit card preferred



The User Research: Interview
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Qualitative Questions:
Credit Card Selection

• Where do you usually find info for credit cards?
• Do you compare the incentive/benefits given by each 

credit cards?
• Tell me about your experience/thought process in the 

selection of a credit card and comparing different credit 
cards.

• If you don’t own any credit cards, are you intending to get 
one in future? And why?

• How would you to go about looking for info for credit 
cards?

Several qualitative questions were asked to find out more about 
their personal experiences, thought processes and behaviours
when selecting credit cards to apply for.

The main objective is to understand where and how users select 
credit cards – do they compare the cards before applying, what 
do they look out for when applying for and comparing cards, any 
frustrations or areas for improvement for their existing methods.

It is also important to understand how users with no cards would 
attempt to go about comparing, selecting and subsequently 
applying for their first card, and whether if they feel great inertia 
to begin their research due to the overwhelming information 
online.



The User Research: Interview
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Qualitative Questions:
Credit Card Payment

• Tell me about your thought processes when deciding 
which card to use for different purchases. If you only 
have one, how do you feel about getting more cards? 

• Do you have your physical credit cards with you at all 
times or you have them digitally? And why? 

• Do you have any credit cards that you don't use or rarely 
use at all? And why? 

Several qualitative questions were asked to find out more about 
their personal experiences, thought processes and behaviours
when choosing credit card for payments.

These questions aim to understand the thought flows with users 
make a payment with their credit card, and the aspects that they 
have to consider, or the lack thereof. It is important to 
understand if there are any issues and frustrations in this process 
that the services could potentially attempt to alleviate.



The User Research: Interview
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Several qualitative questions were asked to find out more about 
their personal experiences, thought processes and behaviours
when tracking expenses, as well as their thoughts on a possible 
service of a digital wallet consolidating their credit cards with 
various features.

The main objective is to find out if users generally have the habit 
of keeping track of their expenses, and how they feel about 
expenses tracking. A rough overview of a potential app that 
could resolve a few of their frustrations is outlined for users, to 
get some initial feedback.

From the business standpoint, creating a service would require a 
means to sustain and maintain it in the long run. Thus a simple 
question of whether users are willing to pay a small subscription 
fee for the provision of such services.

Qualitative Questions:
Tracking of Expenses

• How do you keep track of your expenses? 
• How do you feel about this method of keeping track of 

your expenses? 
• How do you feel about having an e-wallet that is able to 

consolidate all credit cards so that it can keep track of 
your expenses and thereby provide a recommendation of 
credit cards with the most suitable benefits based on 
your spending habits? Note that you can use it to make 
payment and the payment will automatically be done 
using the credit card which will reap you the most 
benefits. (For eg tracking how much more money you 
need to spend before hitting the max cashback of 5% on 
groceries)

• How do feel about using such services to make your 
payments, at a very small charge? Tracking of expenses 
and card recommendations will be at no cost.

• How do you keep track of the various incentives provided 
by different credit cards? (cashback, rewards, miles)  



The Key Insights
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most fresh graduates and 
young professionals do not 
really have the habit of 
tracking expenses due to 
lack of time and discipline, 
but would love to have an 
automated and smart 
means of tracking their 
monthly expenses

fresh graduates and young 
professionals generally 
prefer to look at the sign-
up promotions that the 
credit cards offer as the 
main incentive, rather than 
the long term benefit of the 
cards (cashback, rewards, 
miles)

#1
#2

most interviewees would 
only use one credit card, or 
two at the most, to make 
payment for the bulk of 
their purchases as they feel 
that it is too troublesome to 
keep track of credit card 
incentives and make 
payment accordingly.

#3



The Key Insights
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married individuals with 
family tend to have more 
unused credit cards and do 
not really know about the 
existence of these until the 
annual fee payment comes 
about

#4

most interviewees look for 
credit card information 
online through websites like 
Singsaver and Moneysmart, 
half of them also receive 
information and 
recommendation through 
word of mouth from friends

#5



The Key Insights
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most interviewees would 
not mind paying for such e-
wallet and expenses-
tracking services if the fees 
are very low (think credit 
card charges) and largely 
"invisible"

#6 most interviewees would 
also prefer to have a means 
or service such that they 
are able to maximise their 
credit card benefits without 
having to do it on their own

#7



‘How Might We?’
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From the key insights of gathered from the user interview, there 
seem to be several problems that users are facing, and potential 
areas of improvement in relation to credit card selection, credit 
card payment, and tracking of expenses.

Narrowing down to only a few key issues, several potential areas 
to work on are as follows:-

How might we help 
users (first-time card 
owners and multiple 
card owners alike) find 
the credit card that is 
the most suitable for 
them and apply 
responsibly?

How might we improve 
the credit card payment 
experience without 
users having to go 
through the trouble 
compare credit card 
incentives before 
paying?

How might we help 
users track their 
expenses automatically 
across all the credit 
cards they own? 

How might we allow 
users to effectively 
maximise the benefits of 
their credit cards?



Meet Colin Pang
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“Family comes first, the rest can wait. Being able to be in the company of 
my family is the best recharge that I can have for the week.”

• A business professional who has been working for 15 years in the 
industry

• Enjoys spending time with family, and is the sole breadwinner of the 
family of 4

• An avid flyer due to travelling for overseas business trips at least once a 
month

• Loves spending on food at restaurants every time he is out with this 
family

• Gives his wife a credit card for her to spend on groceries and clothes 
shopping

Male, 39, Married

Business Analyst, Singapore

Demographic

Background



Meet Colin Pang
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“Family comes first, the rest can wait. Being able to be in the company of 
my family is the best recharge that I can have for the week.”

• Having to categorise different expenses manually into the excel sheet 
monthly for expenses tracking. Can be time-consuming since he has 
multiple cards.

• Hard to keep track of which card has the best incentives for certain 
category, and since his wife only uses one card for all purposes, he feels 
that he could better manage the payments with different cards to 
maximise the benefits.

• Sometimes forgets to bring that one credit card for overseas use since it 
offers the best incentive to accumulate miles.

• Has too many cards and also a few unused ones that he has forgotten 
about until he gets notified of the annual fee bill

Frustrations



Meet Colin Pang
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“Family comes first, the rest can wait. Being able to be in the company of 
my family is the best recharge that I can have for the week.”

• To allow his wife to enjoy spending. A happy wife leads to a happy life.

• To maximise family time and not having to fret over tracking expenses 
weekly/monthly

• To enjoy the deals and maximise benefits when dining in restaurants

• To continue to let his wife enjoy spending while not going through the 
trouble of using multiple cards for different incentives

• To be able to come up with a better and more convenient way of 
keeping track of his credit card usage and monthly expenditure

• To digitalise his credit cards so that he wouldn't face the issue of 
forgetting his card when he is overseas.

• To keep up to date with new credit card deals and remove unused/less 
often used ones

Motivations

Goals



Meet Angela Ong
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“Adulting is tough, especially when everyone around you seems to already 
know the ABCs of adulting. Finance management is the bane of my life!”

• Young HR professional that has just graduated 1 year ago

• Settling down into her new lifestyle of working 8-5 on weekdays

• Loves spending time chilling at cafes and doing various activities with her 
girlfriends over the weekends.

• Loves to travel and would plan for at least two overseas trips annually

• Online shopping and doing vlogging are her pastime

Female, 24, Single

HR Recruitment, Singapore

Demographic

Background
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• FOMO from all the credit card deals that her friends have been getting 
and the adulting stuff just seems so daunting to her

• not knowing how to begin the process of finding a credit card that is 
suitable to her lifestyle and spending habits

• tracking expenses can be a chore especially when she spends so much 
time outdoors and doing online shopping

Meet Angela Ong
“Adulting is tough, especially when everyone around you seems to already 
know the ABCs of adulting. Finance management is the bane of my life!”

Frustrations
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• tracking her expenses at ease without having to manually log all 
expenses into an app or excel sheet, given that she is so busy hustling 
and connecting with people over the weekend

• have some cashback or discounts with her future credit cards since she 
shops online so much

• being able to own more than one credit cards so she can flaunt to her 
friends

• to find a card that she can reap the most benefit from based on her 
spending habits

• to make payment on her online shopping, travels, and other lifestyle and 
hobbies at ease and with utmost convenience

Meet Angela Ong
“Adulting is tough, especially when everyone around you seems to already 
know the ABCs of adulting. Finance management is the bane of my life!”

Motivations

Goals



The User Stories
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as a fresh graduate, I want to be able to select 
the most suitable credit card for myself, so 
that I can have some cost-savings.

as the sole breadwinner of the family, I want 
to be able to track my expenses at ease, so 
that I can manage my finances and plan for a 
better future for my family.

as a frequent flyer, I want to maximise the 
miles I can accumulate for the credit cards, so 
that I can save some travel costs with my 
family in future.

As a busy working professional, I want to be 
able to know which cards are less often used, 
so that I can use it more often or just cancel it.

As a stay-home parent, I want to be able to 
know which cards to use for which payment, 
so that I don’t have to struggle with comparing 
the card incentives everytime I make a 
purchase.

as a busy professional, I want to be able to 
know which credit cards are up for bill 
payments and annual renewal, so that I 
don’t have to pay for late charges

As a housewife, I want to be able to track my 
expenses all in excel sheets, so that I can 
efficiently manage my family’s finances 

Must-haves Should-haves Could-haves



The User Flow
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homepage
Taps on 

credit card

List of credit 
cards linked 
with service

Taps on 
settings

Settings 
page

Taps on 
‘Change Credit 
Card Incentives 

Priority’

List of 
incentives 
category

Select 
‘Miles’

Confirmation 
page



The User Flow
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homepage
Taps on 

expenditure 
history

Expenditure 
history

Taps on 
expenditure 

list of Feb 
2022

Expenditure 
categories of 

Feb 2022

Select 
groceries 

expenditure 
tab

Download 
page for 

excel sheet

Export as 
excel?

no

yes

Excel sheet 
of groceries 
expenditure 
of Feb 2022



The User Flow
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homepage
Taps on 

credit card
Credit cards 

page

Taps on 
‘recommen

dations’

Page showing 
top 3 credit 

cards for each 
category

Select on 3 
credit cards 

for 
comparison

Comparison 
table for 3 
selected 

cards

Card application 
page (external 

page)

Select 
preferred 
incentive

Top 3 credit 
cards for 
cashbackTaps on 

evaluation

Page showing data 
analyses based on 
specific duration 

of expenses

Taps on 
‘recommended 

credit card 
incentives’

Cashback incentives 
recommended 

based on spending 
habits

Taps on 
‘recommended 

credit cards’

Top 3 
recommended 
cards based on 
spending habits

Select 
preferred 

card



Design Iterations3
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Low Fidelity Prototype
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Also available in inVision

https://keeanlee777856.invisionapp.com/console/share/CMEBYGK54SH/891297820


Mid Fidelity Prototype
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It is the time of the month for tracking expenses, and you would 
like to look at the expenses for groceries spent in Feb 2022, and 
subsequently download the expenses data as an excel sheet.

User Goal: to download an excel sheet of 
groceries of a specific time period

Task 1 :



Mid Fidelity Prototype
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You have a few credit cards at the moment and you are intending to travel more 
often in the near future with the stabilisation of the Covid situation. Thus you 
would like to accumulate miles using credit cards. You would need to change the 
settings of your credit card incentive priority to 'miles' instead of 'cashback'.

User Goal: to change credit card incentive 
priority to miles

Task 2 :



Mid Fidelity Prototype

36

You have a few credit cards at the moment and would like to apply for one that 
is based on your expenditure of the past 3 months. Your preferred credit card 
incentives would be cashback and you would like for the app to recommend a 
credit card with cashback incentives and subsequently apply for one of them.

User Goal: to apply a recommended credit 
card based on the evaluation of 
your past 3 months of expenditure

Task 3 :



Usability Testing & Key Insights
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• 3 users deviated from the happy path to get to where to 
compare credit cards, but still ended up in the desired final 
screen

• Most users do not understand what the buttons in the dark 
grey area are on the homepage screen

• 2 users cited that there are too many choices and buttons in 
the homepage, and they prefer to have max 4 to 5 only

• 1 user commented that she is unsure if the card in the e-wallet 
is able to detect what groceries she is going to buy

• 1 user commented that the ‘Expenditure for Feb 2022’ screen, 
users are usually more familiar with ‘current’ and ‘history’ tab, 
having the additional ‘evaluation’ tab could throw users off

Suggestions from users:

• Certain features can be grouped together into a 
common header

• The expenditure header in the homepage can 
indicate the date for day, week and month for more 
clarity

• Card in e-wallet is supposed to automatically detect 
the category of items that the user is buying, for eg
groceries. Alternatively, users should also be able to 
manually select the desired card as well

Key insights:



The Moodboard
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• Blue and orange are complementary 
colours that would stand out when put 
together, while beige/ivory and white/grey 
are more neutral and softens the bold 
complementary colours

• Interfaces and interactions involving charts, 
graphs, card etc would be suitable for the 
service

• Illustrations with colours close to the colour 
palette and simple monotone icons would 
be effective in conveying ideas and 
communicating with users



High Fidelity Prototype
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Overview:

• The main features of the app attempts to address the frustrations 
and needs of users, as gathered from the user research:

-Credit card consolidation-Credit card recommendations- Expenses tracking- Ease of payment with auto-selection of credit card to 
maximise benefits of credit cards

View Interactive Prototype

https://www.figma.com/proto/A5udXsQn5qk4ctxNfluwDP/Untitled?node-id=618%3A22908&scaling=scale-
down&page-id=175%3A2566&starting-point-node-id=618%3A22329&show-proto-sidebar=1

• The app provides the flexibility for users to customise the 
information that is shown to them, for eg. Setting a duration, or a 
specific category of expenses to track; compare different credit card

https://www.figma.com/proto/A5udXsQn5qk4ctxNfluwDP/Untitled?node-id=618%3A22908&scaling=scale-down&page-id=175%3A2566&starting-point-node-id=618%3A22329&show-proto-sidebar=1


High Fidelity Prototype
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Overview:

• To think further about the sustainability of the app in the long run, a 
potential business model would be paramount to its viability:

-Micro payments: an almost invisible mode of charge per in-app 
transaction (akin to credit card charges) that most users would be 
unfazed by the small and seemingly insignificant charges

- Featured ads: revenue could be obtained through ads from banks, 
higher costs to be featured on Homepage as compared to in the 
Promotions & Deals tabs. 

- Commission: Every card application done that is linked from the app 
could garner a certain amount of commission from respective banks

-Membership model: an alternative to micro payment model would be to 
charge an annual subscription to using the app for expenses tracking 
and payment. Downside would be the visibility of membership charges 
to users, thus discouraging them from using the app



Usability Testing & Key Insights
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• Users are generally alright with the user interface, but the 
colours would need to be more pleasing to the eye

• Users are able to complete Tasks 1 & 3 according to the happy 
path without any issues

• Users have some difficulties navigating to complete Task 2 
because they are unsure of where to click to navigate to the 
‘changing credit card incentive priority’ feature

• Users are pleasantly surprised that clicking on the cards 
actually bring them to the actual bank site, and that an excel 
sheet can be downloaded

Suggestions from users:

• Main body background could be of the same colour 
as the bottom navigation bar

• Purpose of payment button is unclear – could put 
‘pay’ or some indication that it’s meant for payment

• ‘changing credit card incentive priority’ feature 
could be located in the main credit card page, 
instead of being hidden in ‘credit card settings’

Key insights:

*the high-fidelity prototype presented in this deck has been revised according to 
the above key insights and suggestions from usability testing with an earlier 
version of high-fidelity prototype 

*



High Fidelity Prototype
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Key features:

• Onboarding animation

• Various login and sign up methods

Onboarding & Login

- Biometric thumbprint scan-Google account- Facebook account-User ID



High Fidelity Prototype
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Key features:

• Notification bell for customised messages to users 
informing special deals and promotions, as well as 
reminders of unused credit card to promote card 
ownership responsibility

• Easy access to up-to-date expenditure for individual day, 
week, and month

• Promotions and deals tabs for each category to inform 
users of current and upcoming offers

• Featured banner ads put up by various banks as a form of 
revenue

• Credit card recommendations tab (refer to page 44)

Homepage



High Fidelity Prototype
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Key features:

• Scrollable cards animation for ease of access

• Changing card incentive priority

• Add and delete cards at ease

e-Wallet



High Fidelity Prototype
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Key features:

• Step-by-step guide for credit 
card recommendations on 
orange tab, also the option to 
get recommendations based 
on spending habits

• Card comparison function

Credit Card Recommendations



High Fidelity Prototype
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Key features:

• Expenses for the month broken down into various 
categories

• Allows users to compare month’s expenses to average 
monthly expenses for the past 12 months

• List of transactions done in the month

• Further analysis on expenses of a certain category along 
with the corresponding transactions

• Exportable data in excel sheet and PDF document

Expenses Tracking 



High Fidelity Prototype
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Key features:

• Press-Hold-Drag: Easy access to 
3 different payment types for fast 
payment from any screen

Payment

-NFC wireless payment-QR code scan payment-Manual payment

• Users need not select any card for 
payment as payment will be done 
either by default priority card 
selected, or the service is able to 
automatically detect the category 
of items purchased and select the 
most suitable card for payment



Evaluation & 
Reflection
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Potential Improvements
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• The use of interactive features on Figma could have been 
better in order to achieve the level of interaction that I have 
first envisioned the app to have.

• More rounds usability testing and with more users could be 
done to garner more feedback which would then be used to 
improve the app better

• More in-depth research could have been done to have a 
clearer understanding of the credit card situation, which 
would translate to better interview questions being asked 
during the initial user interviews

• Doing more market research to understand similar services 
available in the market, as well as to understand the long-
term sustainability for such services from the business 
standpoint



Additional Features
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Certain features could definitely be added to accentuate the 
effectiveness of the app service to better serve its users in terms 
of credit card usage. Considerations of this features have been 
made but omitted in this exercises due to a lower degree in 
priority as compared to other features

Some of these include:

• Card renewal/annual payment reminder

• Breakdown of expenses according to different credit cards

• A reward system to encourage users to track their expenses

• A community page or forum within the app to facilitate 
discussion of various topics like comparison of credit card 
incentives, chatting about ‘life hacks’ when using the cards, 
peer recommendation etc



Reflection
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I feel that I have learnt a lot through this process – that what I think is 
just one of the many varied sentiments there are in the crowd. 
Conducting interviews and usability testing opened my eyes to many 
potential issues and possible solutions that the service has. And it is 
exciting to be able to translate their frustrations and motivations directly 
into something so actionable and has direct impact to their lives in one 
way or another.

I enjoyed that fact that design is an extremely fluid process, in a sense 
that it shouldn’t have a certain fixed way to go about doing design. 
Everything is iterative and there is always something to improve on.

I think I struggled a lot with the high-fidelity prototype the most, 
because that was when I suddenly have a lot of ideas and I couldn’t 
possibly develop all the features and functions within such a short 
frame of time. On top of that, I had a hard time with colour selection as 
well, trying to come up with an appropriate colour scheme that befits 
the type of service and not too corporate.

Overall, I enjoyed the process of problem-solving a lot, along with the 
understanding users pain points and requirements. The more 
constraints there are, the better it is to design a product.
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